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The Art of Group Coaching
Module 6: Create Your 
Registration Page



Course Overview

1. The Art of Group Coaching Model

2. Logistics in Group Coaching

3. Facilitation Confidence Boosters

4. Group Coaching Demonstration

5. Prepare the Structure of Your Group

6. Create a Compelling Registration Page

7. Design Your Marketing Preview Event

8. Become Proficient in Client Enrollment



Group Agreements -
Standards of Presence

• Maintain confidentiality

• Adopt a stand for innocence

• Practice a positive focus

• Connect at a deep level

• Claim my experience as my own

• Listen deeply and with honor

• Give only authentic and positive 
acknowledgment and support

• Practice self-care and self-
responsibility and allow others to 
do the same

• Be fully present
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Vision to Reality Check-in
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Registration Page Creation
Create a place where all the information and details can be found.
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Registration 
Page Mindset 
Tips

• Create a safe space

• Deepen trust

• Write to one person 
(your avatar or ideal 
client you’ve worked 
with)

• Write a love letter

• Read it out loud

• Write a list of 
questions and answer 
them
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Element 1 -
Headline

• Use swipe headlines to begin

• Use sub-headlines every 3-4 paragraphs

• Example: 

www.leverageforleaderscoachingacademy.com
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Element 2 – Ideal Client and Challenge

• Here’s where your avatar 
and theme come in 

• Start writing a letter, ie, 
Magnificent Coach,

• Help your potential client 
to know that you 
understand their challenge 
and their desire to 
overcome it.
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Element 3 – Optional Metaphor

• Accesses a different part of the potential client’s “being” than a more 
direct style.

• Examples

‒For group coaching marketing:  sweater and layers

‒For executive coach training program: master carpenter

9



Element 4 – Introduce 
Your Offer

• Introduce your vision for the 
potential client

• Let them know what your 
coaching group is about

• This is big picture
‒Promise of the group
‒Transformation that is 

possible

www.groupcoachingcertification.com 
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Element 5 – What They Will Receive

• Share what they will learn

• Get more specific

• Give examples of what 
happened for others

• Let them know the benefits

• Use bullet points for these

www.artofgroupcoaching.com
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Element 6 – Your Story

• Introduce your story
• Give them the ‘before’ picture
• Let them know the ‘after’ 

results
• Share why it’s relevant
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www.groupcoachingcertification.com



Element 7 –
Logistics of Your 
Offer

Details
• Date and time
• Location
• Schedule
• What they need to 

bring
• Rules and guidelines
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Element 8 –
Answer Questions/Objections

• Make a list of questions 
that your potential 
client may have about 
getting into your group

• Answer those in a 
subtle way 

• Make a list of 
objections that you 
have heard or think you 
will hear

• Have a section for FAQ’s 
and give answers to 
those objections
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Element 9 -
Bonuses

• Everyone loves a bonus!

• If you’re new or have more available time, you 
may want to add a coaching session as a bonus 
as it strengthens the bond of your relationship.

• If you’re a more seasoned coach, or don’ have 
as much time, make the bonus something you 
don’t need to spend any time delivering.
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Element 10 -
Incentives

• Help the potential client take action now

• Help them fulfill their dream

• Examples

‒ Pricing offer expires by a certain date

‒ For the first 5 people who register
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Element 11 – Optional Pricing Grid

• List Basic and 
Premium programs 
in a side by side 
comparison

• Show value at a 
glance
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www.groupcoachingcertification.com



Element 12 -
Guarantee

• Creating even more safety 
for potential client

• A paradox of freedom

• Very rarely used

• Oh, and creates safety for 
you too!
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Element 13 – P.S. Ask me

• Encourage questions to 
come directly to you.

• Keep track of the questions 
that are asked so that you 
can update your 
registration page for the 
next group.
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Element 14 -
Testimonials

• Before and after

• As specific as possible

• First time group: use from other programs

• Create more safety and credibility

‒ Numbers

‒ Photo

‒ Name
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Element 15 –
Page 
Enhancements

•Photos

•Video

•Audio
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Elements of a Registration Page

1) Headline

2) Who and Challenge

3) Optional Metaphor

4) Introduce Your Offer

5) What They Will Receive

6) Your Story 

7) Logistics of Your Offer

8) Answer Questions/Objections

9) Bonuses

10) Incentives

11) Pricing Grid

12) Guarantee

13) PS – Ask me

14) Testimonials

15) Enhancements
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Module #6 -
Homeplay

• Start organizing your 
material for your 
registration page.

• Add in the elements that 
are easiest that you already 
know about.

• Be easy about this.

• Post what you are working 
on in the Facebook group, 
for support and 
acknowledgment.
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Q&A
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Module 7: Design Your 
Preview Event 

• Next week, you’ll see how the preview 
event creates even more safety for your 
potential client.

• Slide deck and template will be available 
on the download page, for those who 
would like to print them out.

• You will be receiving 24-hour and 1-hour 
reminders each week, with the link to the 
download page.

• The link to the download page and dial-in 
number are pinned to the top of the 
Facebook group.
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Shine on!

“As we let our own light shine, we 
unconsciously give other people 
permission to do the same. As we're 
liberated from our own fear, our 
presence automatically liberates 
others.”

-Marianne Williamson
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