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The Art of Group Coaching
Module 3: Facilitation 
Confidence Boosters



Course Overview

1. The Art of Group Coaching Model

2. Logistics in Group Coaching

3. Facilitation Confidence Boosters

4. Group Coaching Demonstration

5. Prepare the Structure of Your Group

6. Create a Compelling Registration Page

7. Design Your Marketing Preview Event

8. Become Proficient in Client Enrollment



Group Agreements -
Standards of Presence

• Maintain confidentiality

• Adopt a stand for innocence

• Practice a positive focus

• Connect at a deep level

• Claim my experience as my own

• Listen deeply and with honor

• Give only authentic and positive 
acknowledgment and support

• Practice self-care and self-
responsibility and allow others to 
do the same

• Be fully present
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Logistics –
Check in
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Facilitation 
Confidence 
Boosters

• Self Care Strategies

• Aligned Marketing

• Background 
Support
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Self-Care Strategies

• Your self-care is the most 
important confidence booster 
that you can focus on.

• Aspects of self-care
• Physical

• Intellectual

• Emotional

• Spiritual
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Self-Care Strategies - Physical

• Movement

• Nutrition

• Sleep

• Yours?

Physical

7



Self-Care Strategies - Intellectual

• Reading

• Thoughts

• Releasing limiting 
beliefs

• Yours?

Intellectual
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Self-Care Strategies - Emotional

• Inspiration

• Self-love and 
acknowledgment

• Close relationships

• Yours?

Emotional
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Self-Care Strategies - Spiritual

• Daily Practices

• Inner Guidance

• Being in Nature

• Yours?

Spiritual

10



Self-Care Strategies

• Inspiration

• Self-love and 
acknowledgment

• Close relationships

• Daily Practices

• Inner Guidance

• Being in Nature

• Reading

• Thoughts

• Releasing limiting 
beliefs

• Movement

• Nutrition

• Sleep

Physical Intellectual

EmotionalSpiritual
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Aligned 
Marketing

• Having an ideal client in mind as you do all of 
your marketing will support you in calling in the 
perfect group for you.

• When your ideal clients are in your group, they 
get results, both in learning and in attaining their 
goals.

• This creates so much ease and confidence for you 
as a coach.
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Aligned 
Marketing -
Avatar

• Create an avatar for 
your ideal client 
before you do any 
marketing for your 
group.

• Considerations
• Qualities you 

love about them
• Their favorite 

color?
• Car they drive?
• Age, gender, 

occupation?
• Family, pets?
• Hobbies?
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Aligned Marketing - Theme

• Having a theme that is compelling to your ideal client will 
insure that the group members are aligned with their big 
goals, and create confidence for you.

• Types of themes:
• Challenges
• Desires

14



Aligned Marketing -
Name Your Group

• The name of your group will 
draw your ideal client in.

• The most compelling names 
are results-oriented.

• Having a number in the title 
can make it more attractive.

• Ask some of your ideal 
clients what title they would 
be drawn to.
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Background Support

Having the proper 
support will bring 
confidence to you as a 
group coach.

• Your own coach

• Assistant, virtual or 
personal

• Family and friends

• Systems
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Module #3 -
Homeplay
• Choose a self-care strategy 

that you would like to bring 
awareness to in the next week.

• Create an avatar for your ideal 
client.

• Design a theme for your 
group.

• Post what you are working on 
in the Facebook group, for 
support and acknowledgment.

• Remember to be easy about 
this.

• Go at your own pace.
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Q&A
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Class #4: Group Coaching Demo

• In the next module, 
we’ll have a group 
coaching demo.

• Slide deck and template 
will be available on the 
download page every 
Friday, for those who 
would like to print them 
out.

• Bring any questions 
that you have about 
Facilitation Confidence 
Boosters and we’ll have 
time to answer them in 
the beginning of next 
class.
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Keep the Channel Open

"There is a vitality, a life force, a quickening
that is translated through you into action,
and because there is only one of you in all 
time,
this expression is unique.

If you block it,
it will never exist through any other medium
and be lost.
The world will not have it.

It is not your business to determine how good it 
is
nor how valuable it is
nor how it compares with other expressions.

It is your business to keep it yours, clearly and 
directly,
to keep the channel open."

-Martha Graham
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